
Know Your  
Vibe, Grow 
Your Tribe

THE PRINTABLE

Stand out in a crowded marketplace, 
build a biz you love AND grow a tribe 

of raving fans fast



 Get Out of Your 
Own Way
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Sometimes when you're in the early stages of business it can be hard- 
really hard- to visualise success. 

You've had a bit of time to come to grips with what you've got yourself 
into- and you might be finding out that actually making money from 
your business is much harder than you thought it would be.  

Imagining your business taking off and really going to the next level can 
feel so far out of reach. Despite consistent efforts you're not growing 
your customer base or making enough sales. The fear of failure is real. 

What I've learnt on my journey is to recognise that fear, walk past it- and 
then turn around and give it a decent kick in the arse! 

You ARE amazing for starting this business. It takes determination,
guts and vision to even press go.  

Now that you're in the thick of it, don't lose your way in the midst of 
overwhelm. Sometimes taking control means going back to basics- 
allowing yourself to think BIG and creating an action plan from there.  

Regularly revisiting your dream is SO important. It connects you with the 
heart of your business, reminds you of your why and helps you define the 
unique vibe that you bring to your brand. 

So today (and every day) I invite you to get out of your own way. Step 
aside from your current results and fears. Revisit the dream. Do that- 
and you will craft something beautiful that your customers will love.  

KNOW YOUR VIBE GROW YOUR TRIBE

 xx Rach
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Your vision is the foundation for your business. It is 
the big DREAM- that crazy 'imagine if' place that 
you would be in if you let go of all of your fears and 
all of the 'how's' and just imagined.  

 

The Dream 
Craft Your Business Vision

Know your vibe, 

grow your tribe

Start With Why 
Craft your business mission statement

Wow Factor 
Define your business values

 
Your Vibe Attracts Your Tribe 

Create your brand personality guide

Tell It Like It Is 
Craft a brand story that sells 

Your mission is the purpose of your business in its 
present state.  It encapsulates what your do, how 
and why you do it and encapsulates the values that 
are important to you. 

Your business can stand have wow factor even if you 
work in the most boring industry! Cleverly defined 
business values allow you to build a brand with 
personality that truly resonates with your audience.  

You know where you're going, why and even how 
you're going to sparkle while you do it! Now, create 
the brand guidelines that will help you get your 
message across loud and clear to your audience. 

It's time to pull it all together and craft a brand story 
that resonates with your audience and compels them 
to choose YOU over your competitors. Yeehaa! 

ROADMAP TO SUCCESS
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Snea
k Peek

Part 3: Start with why
Craft your business mission statement

To access the full 20 page tutorial and our  
Know Your Vibe, Grow Your Tribe Workshop  

join the WE VIP Members Club

http://www.wenetwork.co.nz/


Step3: Define Your Mission Statement 
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Your mission is the purpose of your business in its present state.  It encapsulates what your do, how and why 
you do it and portrays the values that are important to you.  A strong mission statement will convey this in 
one short message that inspires and delights your tribe.  

Step 1: Describe what your business provides in one short sentence: 

For example my business mission is:  

- To provide training and support to women in business 

Step 2: Weave in your values to give your mission statement some personality. EG: 

My businesses mission is: 

- To provide training and support to NZ women in business by facilitating fun, encouraging community and building 
confidence, resilience and self belief 

Step 3: Add your why 

Think back to the reason you started the business in the first place. Was there a frustration you faced that 
you knew others must be facing as well? Adding in your why will give your mission statement some spark. For 
example:  

I felt isolated and lacking in support and resources as a woman in business and I knew other women must be too. It 
frustrated me that more wasn't being done and made me sad that many women were battling on alone not accessing 
the opportunity and support that comes from connection and collaboration. 

I also knew that many women were finding the journey much harder than they ever anticipated and that those 
women were going to find it hard to succeed. I believed that through encouraging self belief, resilience and a love of 
the journey we could  empower more women to overcome the common obstacles we face and build businesses and 
lives that they loved.  

My businesses mission is: 

To empower women to business success by facilitating  community and building confidence, resilience and 
self belief so that we can go further, faster together and have more fun along the way. 

Finally, fine tune your statement to see if there is a better, more succinct or exciting way of phrasing it. For 
example: 

My business mission is: 

- With an encouraging nudge and a touch of fun together WE build community and foster self belief so that more NZ 
women can build sustainable long term businesses and fun, flexible lives.  



Your turn- Define Your Mission Statement
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Twitter: 
To give everyone the power to create and share ideas and information instantly, without barriers.

Whole Foods Market: 
With great courage, integrity and love—we embrace our responsibility to co-create a world where each of us, 

our communities, and our planet can flourish. All the while, celebrating the sheer love and joy of food.

IKEA: 
Create a better everyday life for the many people

NIKE: 
To bring inspiration and innovation to every athlete in the world. If you have a body, you are an athlete

Step 1: Describe what your business provides in one short sentence. My business mission is: 

Step 2: Weave in your values to give your mission statement some personality. My business mission is: 

Step 3: Add your 'why'. My business mission is: 

INSPIRATION:


